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SAMPLE SIZE Q1 - Familiarity with Digital Twin

25 Respondents

16 -
14
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TARGET GROUP
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Healthcare professionals, health-tech students & 8 -
informed users 6 | 5
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METHOD
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. . . Yes (Q1) No (Q1) High (Q2) Moderate Low (Q2)

Structured online questionnaire survey (Q2)

Key insight: 56% have heard of Digital Twins but only 20% rate their understanding as HIGH — a clear education gap exists.
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M Q4 - Area benefiting most from Digital Twins

Personalised

Treatment
Q3 : Can Digital Twins improve patient

outcomes?
Disease .

0 0/ Prediction 24% (n=6)
Surgical .

said YES Planning 16% (n=4)

8% No | 12% Not Sure

Hospital

Management 12% (n=3)
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Q5 - Biggest challenge in adoption n Q6 - Trust Al for medical decisions
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O Q7 - Comfort sharing health data

M Lack of Expertise (20%) ™ Infrastructure (8%) Depends on security 24%

M Data Privacy (40%) High Cost (32%)

Key insight: Data privacy (40%) is the #1 adoption barrier - Only 44% fully trust Al for medical decisions
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FUTURE OUTLOOK & INVESTMENT INTENT T
Qs Q10 Q9
72% 76% 44%

expre]f:t ?goption quld recommend HEE AI/MIk_)las

Q9 - Essential Technologies for Digital Twins

44
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Al / ML loT Big Data Cloud Computing
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KEY FINDINGS & CONCLUSION i

‘. Awareness gap v Strong clinical belief

80% believe Digital Twins will improve patient outcomes, led by

56% familiar, but only 20% rate knowledge as High — education
personalised treatment (48%)

initiatives are needed

a Privacy & trust barriers ||I| Optimistic future O Al /ML is the key
- enabler

44% identify AI/ML as most essential
technology, followed by loT (24%)
and Big Data (20%)

72% expect mainstream adoption
within 10 years; 76% recommend

investment

40% cite data privacy as top
challenge; only 44% trust Al for
medical decisions

Conclusion: Strong optimism for Digital Twins in healthcare. Addressing privacy, trust, and knowledge gaps is critical for widespread

adoption.
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+91-959-915-8047
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https://www.sperresearch.com
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