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How FemTech is Changing t
Women’s Health Landscape In
India

A comprehensive analysis of awareness, adoption, and accessibility base
survey insights from 100 urban and semi-urban women.
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Objectives & Research Methodology

) Research Methodology

Study Objectives

. Sample Size
To understand awareness of FemTech among Indian women.

Zs2 100 Respondents

To evaluate adoption and usage patterns of FemTech solutions.
Target Group

+ Women aged 18-45 years

To analyze how FemTech improves access to healthcare.

Location

@ Urban & Semi-Urban India

(Majority from Metro & Tier-2 cities)

To identify key challenges and trust concerns.

To assess the impact of FemTech on health decision-making and lifestyle. Method

Online Questionnaire Survey




Demographic Profile & Awareness

= Respondent Profile

18-24: 35%
25-34:40%
35-45:25%

Age Distribution

Occupation

Professionals: 51%
Students: 32%

Homemakers: 17%

D Awareness & Adoption

Q1. Are you aware of FemTech apps?

Q2. Have you ever used a FemTech application?

Mever Used

) Insight: Awareness is high (72%), but adoption lags slightly behind, indicating a significant

growth opportunity in converting aware users to active users.



Adoption Patterns & Service Usage

[= Most Used FemTech Services (Q3)

Period Tracking

Online Gynae Consult

Mental Wellness

Fertility Tracking

Pregnancy Tracking

Entry Point into FemTech

9 Menstrual health (65%) acts as the primary gateway into the FemTech ecosystem, significantly outpacing other services. This high
adoption of period tracking creates the foundation for broader women's health engagement.



Key Motivators for FemTech Adoption

@ Primary Motivators for Adoption (Q4)

Convenience
Privacy
Awareness & Education

Cost Savings

Privacy & Accessibility Drivers

O Privacy (54%) is a critical adoption driver in the Indian context, notably outranking cost savings. While convenience remains the top factor,
the strong emphasis on privacy highlights the need for secure, confidential digital health spaces.



Impact on Health Awareness & Behavior

4 Improved Health Awareness (Q5) ®, ComfortDiscussingviaApps (Q6)

@ Sianificantly

Somewhat Mo 398
Mo Change
Depends 20%
Digital Tracking Frequency (Q7) Qs Early Issue Detection (Q8)

44%
33% [ CH
23% Maybe
Mo
Monthly Occasionally Rarely

Educational Impact & Prevention

? FemTech demonstrates a strong educational impact with 90% of women reporting improved awareness. A shift toward preventive healthcare is emerging, with nearly 70% detecting or monitoring potential issues
early.



Challenges & Trust Concerns

O Top Barrier

98%

of respondents cite Data Privacy as their primary

Primary Concerns with FemTech Platforms (Q9)

Data Privacy & Security

Accuracy of Medical Advice Sliaibsiel mpRegtions

e Trust Deficit: Without robust data protection assurances,
adoption may hit a ceiling among privacy-conscious users.

Lack of Doctor Verification
e Verification Gap: The lack of doctor verification (32%)

suggests a need for "medically certified" badges to boost
credibility.

Cost of Premium Features e Quality Control: Accuracy of advice is nearly as critical as
privacy, highlighting the demand for evidence-based
content.



Key Outcomes & Major Findings

Key Study Outcomes

Increased health awareness & cycle understanding

v Improved accessibility via remote consultations

v Reduction in social stigma through anonymity

v Shift from reactive to preventive healthcare

v Growing digital trust, despite privacy concerns

€. Major Research Findings

Adoption is highest among women aged 18-34 years.

Period tracking apps dominate the Indian FemTech ecosystem.

Privacy is a stronger motivator in India compared to cost.

FemTech is effectively bridging gaps in reproductive health

education.

Trust and regulation will be the defining factors for future growth.



Conclusion & Recommendations

Study Conclusion

W Strategic Recommendations

FemTech is significantly reshaping X
. . . Strengthen Data Privacy & Securit
women’s healthcare in India by making @ : g g
. . . Ensure DPDP compliance with clear consent mechanisms and transparency to build user trust.
health monitoring, education, and
consultations more accessible and
personalized.

‘ Enhance Clinical Reliability

Implement rigorous doctor verification, evidence-based content, and medical advisory boards.

While awareness and adoption are increasing rapidly,
addressing concerns around data privacy, clinical accuracy,

- . . . Improve Inclusivit
and affordability will be critical for long-term impact. 8 Y

Develop vernacular UX, expand Tier-2/3 outreach, and ensure culturally sensitive content.

@
The'future“of'FernTech in India hinges on bridging the
gap between digital convenience and medical trust.
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Do you have any questions?

+91-959-915-8047

info@sperresearch.com

https://www.sperresearch.com

Corporate Office:
#303-304, Tower B, Noida One, Sector 62, Noida, India
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